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Media Awards Go
Hi-Tech With Set Design

The Clio Festival featured unique staging that put
a futuristic spin on the traditional awards show.

THE 47TH ANNUAL CLIO FESTIVAL DESCENDED UPON SOUTH
Florida once again in mid-May to celebrate the best in global advertising and
design innovation in television, print, billboard, and more. Ami Brophy, the
festival's executive director; Lisa Ripko, its general manager; and Joel
Goodman, the director of marketing and events of the festival, collaborated
with ACT Productions to create a set design as cutting edge as its nominees.

ACT Productions created a virtual set for

“The Clios are intended to be a glamorous and stylish show,” said
Brophy. “The audience is creative and knowledgeable, which puts a high

level of demand and expectation on us to present a visually exciting show that supports and
enhances the quality of their work at the same time.”
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Sunday, 05.14.06,
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This marks the fourth year that ACT has produced
the awards show. “The Clios are all about the nominated
work, and our goal was to prominently show that through the
design. The entire presentation was in high-definition, which
gave it a futuristic edge,” said Nick Boushehri, ACT’s pro-
ducer and director.

Boushehri and his team built an 11- by 477-foot pro-
jection screen that took up the entire stage at the Jackie
Gleason Theater of the Performing Arts, creating a virtual
backdrop that changed with every category—more than 40 in
total. Last year’s set featured a metallic structure resembling
the Guggenheim Museum in Spain, which limited what
could be done decor wise. “Since this year we opted for the
screen, not a hard set, we weren’t married to one look,”

the 47th annual Clio awards show.
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ACT enhanced the simple black and white decor at

the Lifetime Achievement award & party at the
Ritz-Carlton, South Beach with colorful lighting.

Boushehri added. He also projected patterns,
shapes, and a plethora of color onto the theater
walls and ceiling, which enhanced the architec-
ture. In all, it took four days, 20 stagehands, and
20 audiovisual pros to pull it off.

ACT also provided two 11- by 14-foot screens
for the festival’s sixth annual Lifetime Achieve-
ment award & party held at the Ritz-Carlton,
South Beach on May 14. A total of 450 guests
attended a black and white themed sit-down
dinner. A 16- by 24-foot stage (again by ACT)
featured a backdrop made of white woven
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The set changed colors from one

spandex-like fabric that resembled a spider web. category to another. w

More than 30 gobo lights and patterns provided
splashes of dark blue, fuchsia, and pink tones that enhanced the otherwise simple decor.
—Vanessa Goyanes
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